KING/'SHER

= - " -
/\ Hx“‘x.
i = — 'ﬂr

|

Jamie Lawrence
Timber Advisor

Corporate Responsibility

China Certified Conference
2-3 April 2008



KING/'SHER

 World’s third largest home improvement retailer

 Leading home improvement retail group Iin
Europe and in Asia

e Retall sales: £8.7bn - 50% non UK
87 50%
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e Qver 755 Stores in 9 markets

9 755
72,00 employees
7200
 Over 6 million customers visit our stores each
week
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Kingfisher Corporate Responsibility

Our Vision:

“To ensure that the long-term
development of our business
IS sustainable and

reflects the values and

expectations of our

Communities’



Why Kingfisher has a CR strategy

* Protects the‘d -




Why Kingfisher has a Timber Policy

 Recognising the fragile
nature of the worlds timber
resources

 |dentify & evaluate
opportunities & risks
associated with timber




Why Kingfisher has a Timber Policy

e Securing a sustainable
supply of timber products
for our customers.

« Staying ahead of the
market & legislation




How forest trends impact our product lines

CHANGES IN WORLD'S WOOD GROWING STOCK

Countries:
| Gaining growing stock

SOURCE: University of Helsinki
Mo change [ Losing growing stock  No data

The diagram shows changes in wood
volume in the world's most forest-rich
nations between 1990-2005

1990-2005

08 April 2008 I’“

Iceland has three native tree species
-Brazil has 7,780

- 3 7780

UN Food and Agriculture
Organisation (FAQO) Global Forest
Assessment report - researchers

found species diversity

decreasing, forest stocks from
plantations increasing



Kingfisher’'s Approach

* Work with our suppliers of timber & timber-containing
products to establish the forest of origin of the wood used

 |dentify any timber products that originate from illegal or

controversial sources and have action plans to eliminate
those risks

« Drive to ensure that all timber-containing products come
from forests independently certified as well-managed

08 April 2008 0~ 9



Kingfisher’s “Steps to Responsible Growth”

* Tier One: Sustainable Forestry Schemes

1
 FSC is the preferred certification scheme FSC

e Criteria agreed by EDRA (Trade Association for European
Home Improvement Retailers) and the World Bank/WWF
Forest Alliance.

/WWF

 Business rationale for our approach: credibility of the
certification schemes, and the perceptions of key stakeholders

08 April 2008 ,"“ 10



Kingfisher’s “Steps to Responsible Growth”

* Tier Two: In progress
2

* Includes sources that are part of a verification scheme to
demonstrate formal progress towards FSC certification

FSC

 including members of the Tropical Forest Trust (TFT), The
Rainforest Alliance’s SmartStep program & the WWF's
Global Forest & Trade Network

SmartStep WWF




Kingfisher’s “Steps to Responsible Growth”

Tier Three: Other 3rd party certification schemes
3

e Forest certification schemes that meet some but not
all of the Kingfisher criteria, and introduce some level
of control in the supply chain;

« Encourage improvement of the performance of all
schemes and will continually assess our preferences.

08 April 2008 ,-"“ 12



Managing Our Progress
‘Steps to Responsible Growth’

Environmental

1 Product Stewardship Chemicals

Timber

Supplier environmental performance
Product environmental and social impact
Climate change

2Climate Change

Transport

3 Sustainable Operation Product disposal

1 Product Stewardship [
2
3
4
2Climate Change &
6
|3 Sustainable Operation i
8
9

Waste
Packaging
Social
4 Supply Chain 10 Factory Working conditions
5 Equality and diversity 11 Respect for the diversity of people

6 Community Investment 12  Store neighbourhoods



Three Levels of Progress

Assessment of compliance

A mnumber of key actions which O paerating Companies will take to demonstrate compliance
with the policy commitmeaents have beaen specified for each policy issue. These keyw actions are
st out in this document, together with the evidence required to demonstrate that each
action has been completed.

Thres lewvels of policy compliance have been defined for each issues

- Mindimum Action: indicating that the Operating Company has mades a
meaningfiul start, is committed to measting the policy
commitrmants for this issue and has acticon plamns in place
to make further prograess.

®» Policy Target: the Opeaerating Company mesets the basic requirerments of
the policy for this issue.

® Leadership Position: the Opeaerating CTompany is recognised as being a leader
both in its actions and in the debate on this issue.

Steps to Responsible Growrth

LEADERSHIP
POSITIOMN

POLICY

TARGET

MiNIMUM
ACTIOMN
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Key
S‘l’epS tU RESDDHSI b Fe G t'DWth - Leadership position . Paliey target Minimum action In progress
PrGgTESS - a5 at Jaﬂuary ':}8 /T‘ indicates improyement (roved wp a level) since January 2007
LUK and Ireland Rest of Europe
B&G Sonawiin Trade Depot BricoDepdt BricoDépdt  Castorama Castorama Castorama Kogias BEC B&Q
LUK France Spain Framce Itzly Palard Turkey China Talwan®

ENVIRONMENTAL

Suppller environmental performance - 4 T A ™
Product Impact - i b - i
L Ol ? 1
s ] o ? +
Climats changs - 4 I I 4 S
Packaging - I T T T T ™ ™
Product disposal G I ™ T~ I ™~ T
Transport - 7 % s i il B
Store waste 0 o 4 A A 2 2 0
SOCIAL
Fachory working conditns - 1 ~ 7N - 1
‘FlEspectful diversity of people - 41\ I'|\ /1\
e s (E— +HE .

‘Kinglishor sold its 50% stake i B&A Talwan fa its joinl venluro parlier, Tosl Rite Intersational, on 4t January 2008,
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Our Targets

Environmental

'®|1 Product Stewardship

!"‘ 2 Energy Management

]‘ﬂ 3 Sustainable Operation

Timber. 75% of timber volume sold to be proven as well managed or
recycled by 2010/11.

2010/11 75%

Chemicals. All operating companies to have an ongoing programme
to engage with vendors over the use of chemicals of concern by
2010/11.

2010/11

Energy. Achieve a 10% reduction in store energy consumption per m?
of total sales area by 2011/12 against the 2006/07 baseline. In
addition, Kingfisher is planning to set a greenhouse gas reduction
target in 2007/08 as part of its work to develop a climate change
strategy. A number of operating companies will set their own specific
climate change targets during 2007.

2006/07 2011/12
10%
2007

Waste. Achieve a 10% reduction in tonnes of store waste disposed
per £ of retail sales by 2011/12 against the 2006/07 baseline.

2006/07 2011/12

r

10%



Our Targets

Social

a 4 Supply Chain Factory working conditions. Introduce a Group-wide

vendor/factory assessment process to check compliance with the
Kingfisher Code of Conduct on Factory Working Conditions in

2007/08.
/
2007/08
m 5 Equality and diversity Diversity. Develop guidance on diversity for operating companies
in 2007/08.
2007/08



Priority focus areas

Timber
Chemicals
Climate change

Supply chain




Product Stewardship: Timber

- Kingfisher Buying Standards

- ¢70% of timber is currently
certified/verified within 3 tiers

70% 3 /

- Providing tools & training to raise
buyer awareness




Product Stewardship: Timber

Need for a visionary approach,
beyond the certification debates

Potentially the single biggest supply
risk that could affect our business

Call to action: partners &
stakeholder collaboration




Kingfisher Reporting

 CR Report 2005 — first to be verified and

carry assurance statement T ——
2005 ) e '
RAA0E® @@ /W
 CR Web-based Report launched June —
2007 2007 6

Printed CR Summary Report

Move from SR to CR to incorporate wider
Issues e.g. health & safety, employment,

governance and ethics FTsEdGood  §
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Kingfisher Reporting

- Employee Update January 2007 N
2007 1 i

B

OERARERGR

e Current CR Report underway — to be
launched end May 2008

2008 5
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“Thank you for listening”
For more detailed information please see our

website:
www.kingfisher.com/cr
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