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*The Origin and Importance of Certification
*TNC’s Approach to Forest Certification

Market Penetration of Certified Forest Products
*Key Factors Leading to Market Penetration

*Future Prospects for Certified Forest Products



Origin and_Impaortance

T'he Nature (§%) of Certification

Conservancy wr

SAVING THE LAST GREAT PLACES ON EARTH

% T8s § T A E g -
AT g

degrad’ay@n;df goplcar forest & F?'stu-lo focus on
_all forests N aII countrles R SRl A

*x." 1 ke pd -T-.. : I

-Need‘for market- baéed alternatlves t@ b@th trade
: ba,ﬁs and the slow p‘rpgress of mter governmengal

processes™ | \ s : ¥ RS,
at . 1N \ . "H_M :.1‘-_  : '
-Integratlog of the economic, enwronmental and
- social aspects of SEM.and space for multi- 5,
& stakehoLder pracesses .-,..;'-u-;—--’*::-;-,r ,." W
' o AT R Tl L iy

1"- -l..-‘



CTheNan.gre TNC’s Approach to Certification
ONservancy.

SAVING THE LAST GREAT PLACES ON EARTH




C%’g@%ﬁ%ﬁ TNC’s Forest Lands

SAVING THE LAST GREAT PLACES ON EARTH




& .
== :
SS @
ZE ¢
W > :
= 2
~S 3

O




The Nature Factors Leading to Market
Conser vancy. &

e Penetration

o Catalytic Role of the
NGO Sector

 The Key Role of Risk
Management for the
“Middle C” Consumer
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